Creating Personas

How well do you know the people you want to serve?

The following worksheets will help you begin to answer questions about them. You'll need to begin by making
some assumptions that can lead you into a deeper understanding of what you don’t understand. Then you can
go deeper into those assumptions. Is there data that supports you thoughts? Can you talk to actual people to
dig deeper and test them?

Understanding how your customers feel and what they truly need will help you create products, services, and
messages that they actually need and want in their lives.
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Who! Who! Who?

Name

Age + Culture
Home
Education
Occupation

Income

Tell Me More:

Motivations?

Functional Needs?

Emotional Needs?

How do they define success?

Trusted Sources + Support Network(s)?

Brands + Status Symbols?

Who do they spend time with?
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Downtime + Hobbies?

Where + how do they play?

What do they read?

How do they like to learn and grow?

Dislikes + Disappointments?

Big Dreams—Wish they could...
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